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【Cost to net sales ratio】

・Ratio of raw materials and inventory
UP 0.5%

・Production expenses ratio   UP 1.1%

◇Cost of sales ratio UP1.6%

【SG&A expenses】

・personnel expenses ratio UP 0.1%
・expense ratio     UP 0.4%

◇SG&A expenses to net sales ratio
UP 0.5％

◇Ordinary income to net sales ratio
5.1%→3.1% Down2.0％
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Medium-term Business Plan
(FY2022-FY2024)
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Two-site method (farrowing facilities 
separated from fattening farms)

Measures to reduce CO2 emissions:
・Heating system fueled by LNG
・Cooling system that uses natural refrigerant (no 
CFCs/ HCFCs) 
・Solar panels

Solar system (Ibaraki plant)

New Miyagi farm
construction work

Summer 2022
Breeding begins

Autumn 2023

Pig shipments begin

New Kagoshima plant
construction work

December 2022
Construction 

complete

Plant starts 
supplying Kyushu 

and part of Chugoku
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Online Store, Overseas Businesses

Singapore:
In Aug 2021, we fully integrated Rudi’s 
Fine Food Pte Ltd, a purveyor of pork 
products. This year, we started assigning 
employees to the company.
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In Dec 2021, we acquired TMG International, 
which operates The Meat Guy, an online 
store offering fresh meats (on a direct-to-
consumer basis)
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General sustainability strategy: Pursue sustainable 
corporate development to create a positive impact in 
society

・September 2020: Material issues defined
・April 2021: Vision updated
・October 2021: General sustainability strategy established 

Sustainability Committee established
Sustainability webpage launched

Six subcommittees formulate plans to address the ten material issues
◇Subcommittees:
・Environment ・Talent ・Governance
・Compliance ・Procurement ・Quality, product 

development
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Data on Industry Trends (Pork)
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Data on Industry Trends (Beef)
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The projected figures used in this document are the results of the company’s assessments 
and predictions based on currently available information, and they are subject to various 
risks and uncertainties.
Therefore, the actual performance may differ from the projected fihures.

Inquiries

General Affairs/Public Relations Department, Prima Meat Packers, Ltd.

TEL. 03-6386-1800
FAX. 03-5462-1701

Website(Japanese)   http://www.primaham.co.jp/

http://www.primaham.co.jp/
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